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Reel to real to reel: How social
media has redefined the nature
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The first ‘protest’ that I was
exposed to took place in
school. It was not a real
protest, in the sense that
students didn't gather
together outside the school
gate, like they did the other
day in Fatehpur to demand
basic and better facilities:
fans, benches, building
repairs, and RO drinking
water. In 1987, the photocopy
machine served the role of
social media. The same page
had been pasted on every
classroom door—the
allegation being that the
headmaster was corrupt and
diddling funds. This was the
first thing we saw when we
arrived early in the morning.
Then the teachers came and
ripped the sheets off the
doors. The protest was over.

Going further back in time,
the March on Washington in
1963, where Martin Luther
King Jr gave his 'I Have a
Dream’ speech, took months
of planning by scores of
volunteers. Gene Sharp, in his
book The Politics of Nonviolent
Action, describes the
preparation stage as ‘laying
the groundwork’. Activists
would raise money to place
newspaper advertisements
and create telephone rosters.
The ‘telephone tree’ involved
one person calling another,
who called others, to
disseminate updates down the
chain. To coordinate dates
across different cities,
organisers would send letters
and telegrams. And, like in my
school, photocopied notices
were pasted on electricity
poles, walls and community
boards. There was the good
old word of mouth.

In essence, organising
mass movements took time
and effort. In contrast, the
Cockroach Janta Party’s
starting point was almost
effortless. It was all about
timing. The CJI makes the
infamous remark on 15 May;
the CJP’s campaign surfaces
online on 16 May, with
Abhijeet Dipke's tweet: ‘What
if all cockroaches come
together?’ The hashtag
#MainBhiCockroach goes viral
overnight; the CJP puts up a
five-point manifesto on their
website (later taken down by
the government).

The CJP got 50,000 sign-
ups (they had a form on the
website) in the first 24 hours.
On Instagram, it reached 10
million followers in four days,
and 22 million shortly after,
surpassing the follower counts
of the BJP and the Congress.
Their X account was gaining
tens of thousands of followers
before it was suspended under
IT regulations. Today, their
Instagram count stands at
26.9 million, and is rising. It
helped that Dipke, the founder
of the movement, is a political
communications strategist.
Later, as the movement gained
momentum, it was driven by
decentralised digital
communities and algorithmic
virality, which drew upon
content generated by
independent journalists
reporting from the scene.

What we were seeing was
the rise of a new world,
where, to begin with, there is
zero physical presence. The
CJP still doesn't have an office.
But the number of followers
and the speed of virality did
give some indication of what
might manifest on the ground.
Followers come from all over
the world; how many would
actually turn up at Jantar
Mantar? Initially, the protests
were small, but the presence
was much wider, courtesy of
the power of social media.
This remains true even now,
with millions following
movement-related accounts;
making Reels and memes;
liking, reposting and

of protest movements

commenting. The virtual
footprint is far bigger than the
physical one. And it works.

In this new world of
protest, protesters rely on
real-time documentation and
deploy humour and satire as
weapons. Instead of watching
debates on cable TV and
listening to long-drawn
speeches, Gen Z protesters
create their own short-form
content, each Reel like a brick,
adding up to building a wall of
resistance. This is a
generation that lives on
Instagram. As one Gen Z
‘cockroach’ told a reporter, 1
learnt to play with Instagram
tools even before I learnt to
read the clock.” Social media
has changed the very nature
of protest movements. It has
redefined the phrase: reel to
real. Now, it's Instagram Reel
to real, then back to Reel,
which feeds back to real — a
constantly regenerating loop.
Today, movements have the
ability to grow so rapidly that
they can skip the preparation/
groundwork stage that was, in
an earlier time, vital to a
movement’s success. Zeynep
Tufekci, in her book Twitter
and Tear Gas: The Power and
Fragility of Networked Protest,
argues that there are three
‘capacities’ by which to assess
a movement’s power. The
first, narrative capacity, is
about a movement’s ability to
tell a story that resonates with
audiences. Second is
disruptive capacity, which is
about being able to challenge
business as usual — the status
quo. Tufekci’s third type of
capacity is electoral, which is
the power to influence
election outcomes.

Protests driven by new media
can have far-reaching political
impact. We saw this during the
2010-11 Arab Spring uprisings
and protests in the Middle East
and North Africa. A piece on the
Pew Research Centre website
— ‘The Role of Social Media in
the Arab Uprisings’— underlines
this phenomenon: “Social media
indeed played a part in the Arab
uprisings. Networks formed
online were crucial in organizing
a core group of activists,
specifically in Egypt. Civil society
leaders in Arab countries
emphasized the role of the
internet, mobile phones, and
social media in the protests.” If
protesters can deploy new
media, as in the case of Tunisia
and Egypt, the state too can
weaponise it, as we saw in
Myanmar. The military junta
orchestrated an online
campaign of terror, using social
media platforms to stifle pro-
democracy opposition. Women
activists were often targets of
“doxxing”, defined as the act of
publishing private information,
such as names and addresses,
about individuals without their
consent. A March 2023 press
release on the UN OHCHR
(Office of the High
Commissioner for Human
Rights) website cites UN
experts as saying: “Since the
coup, pro-junta actors have
taken advantage of Telegram’s
lax approach to content
moderation and gaps in its
terms of service... They have
attracted tens of thousands of
followers by posting violent and
misogynistic  content...
Gendered abuse has caused
many women to cut back their
online activism and retreat
from public life.” Faced with
social-media-driven protests,
governments tend to follow a
playbook, which involves
content removal and blocking
accounts, and taking legal and
criminal action against
individuals perceived to be
posting ‘inflammatory’ content.
Governments can also resort
to internet shutdowns —
jammers were used at Jantar
Mantar and at the Chalo
Sansad march.

Instagram and TikTok are the new public
square: Democracy must learn to scroll

Modern  democratic
governments are increasingly
losing political and ideological
battles not because of a lack
of competence, but because
they communicate on forums
that the youngest active
citizens have long abandoned.
While traditional and older-
skewing outlets like Facebook
and X remain heavily utilised
by institutional actors,
younger demographics gather
on visual, short-form and
algorithm-driven networks
such as Instagram and
TikTok. This structural shift
creates a severe
communication gap, leaving
states vulnerable to rapid
misinformation and
disinformation that travel
swiftly through emotional,
brief and visually impactful
content.

For much of the 20th
century, governments
communicated through
newspapers, radio and
television. In the 21st century,
they moved online. Yet many
appear to have stopped
halfway through that journey,
building formidable teams for
Facebook and X, only to
discover that the youngest
cohorts had migrated
elsewhere. The result is not
merely a matter of reach but
also informational velocity and
cultural fluency.

Generational Migration
Risks

This is not an isolated issue
affecting India alone; it is a
global communication gap.
Mature adults’ relative
absence from visually driven,
algorithm-heavy spaces is a
worldwide phenomenon. In
the United States, Pew
Research data from 2025 show
that roughly 80 per cent of
adults aged 18 to 29 use
Instagram, compared with far
lower shares among those
over 50. Among Americans
under 30, as many as 43 per
cent now regularly get news
from TikTok and 40 per cent
from Instagram, rates that
dwarf those of older cohorts.

TikTok alone has risen from 3
per cent of adults regularly
using it for news in 2020 to
20 per cent in 2025, with more
than half of its adult users
turning to it for news.

Similar patterns appear
across the United Kingdom
and other European
democracies. The Reuters
Institute Digital News Report
2026 found that, for the first
time globally, social networks
and video services have
overtaken news websites and
apps as the most widely used
source of online news,
reaching 54 per cent of
respondents across 48
markets compared with 51
per cent for news
organisations’ own sites.
Video formats dominate: 77
per cent of respondents
consume online news videos
each week, with growth
concentrated on Facebook,
YouTube, Instagram and
TikTok. Younger audiences in
particular treat these spaces
as primary rather than
supplementary sources.

The same report records
that trust in news has fallen
to 37 per cent — the lowest
level since tracking began in
2015 — while concern about
false or misleading
information has risen to 62
per cent. Convenience still
trumps caution: people
continue to use these digital
spaces even as anxiety about
misinformation grows. Adults
under 30 trust information
from social networks roughly
as much as they trust national
news organisations, a parity
that does not exist among
older groups.

Mechanics
Misinformation

The generational migration
creates a severe governance
challenge. Online
environments reward
emotion, brevity and visual
impact over sustained
argument, making them prime
vectors for misinformation
and disinformation.
Independent measurements
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illustrate the scale. A 2026
Science Feedback analysis of
major networks in Europe
found TikTok exhibiting the
highest prevalence of mis- and
disinformation at
approximately 25 per cent of
exposure-weighted posts —
up from around 20 per centin
the previous measurement.
Facebook stood at 15 per cent,
YouTube at 12 per cent, X at
11 per cent and Instagram at
8 per cent. When broader
problematic content (including
borderline material) is
included, the share rises
further, with  TikTok
approaching 43 per cent in
some samples. AI-generated
misleading content has
already accumulated tens of
millions of views, the bulk of
it on short-form video
services. Public perception
aligns with these findings.
Surveys consistently rank
Facebook and TikTok among
the outlets most blamed for
spreading false information. In
one global sample, nearly half
of respondents identified
Facebook and TikTok as major
sources of fake or misleading
content. Influencers and
personalities are now viewed
as equal threats to national
politicians in many markets.
When fast-moving digital
campaigns or satirical
collectives outpace
established institutional
communication, misleading
narratives spread with
particular speed because
traditional state mechanisms
cannot match the velocity or

cultural fluency of the native
channels.

Limits of Restrictive
Measures

Confronted with the power
of the digital spaces the young
inhabit, democracies
worldwide have increasingly
leaned toward restrictive
impulses. Governments have
experimented with app bans,
localised internet restrictions
or sweeping age-based
limitations on social-network
access, framing these
measures as protections for
minors or safeguards for
public order. Australia became
the first country to enforce a
nationwide ban on major
services for users under 16
from December 2025. France
followed with legislation
approved in July 2026
prohibiting accounts for
those under 15, with new
accounts barred from
September 2026 and existing
ones phased out thereafter.
Similar steps have been
taken or proposed in
Indonesia, Malaysia and
several European states.

Yet early evidence
suggests these regulatory
interventions often function
as blunt instruments. An
observational study of
Australian adolescents
published in mid-2026 found
that more than 85 per cent
of those under 16 continued
to use the restricted services
three months after the ban
took effect, predominantly
via their own accounts. Age-
verification systems,

commonly self-declared age
or selfie uploads, proved easy
to circumvent; significant
minorities reported using fake
accounts or other
workarounds. Daily use
patterns showed little
substantive decline. The
findings have tempered
expectations elsewhere:
restriction alone does not
close the information gap and
may push determined users

toward less moderated
spaces.

Switch Communication
Strategy

The underlying problem is
not necessarily the networks
themselves, but the tone and
posture of institutional
communication. When political
actors attempt to engage on
modern visual channels by
delivering heavy, formal
sermons from an institutional
pulpit, they alienate users. If
institutions populate these
platforms simply by
transplanting old bureaucratic
methodologies, the
engagement fails. Short-form
video, authentic
conversational styles and
collaboration with native
creators produce higher
organic reach than polished
official statements.

The path forward for
democracies dealing with
digital misinformation does
not lie solely in suppression or
restriction, but in
communicative adaptation
combined with structural
resilience. Several
governments have begun to
develop multi-year strategies
that emphasise media literacy,
accountability for online
services and rapid rebuttal
capacity. Norway'’s Strategy
for Strengthening Resilience
to Disinformation (2025-
2030) prioritises an informed
public, pluralistic media and
oversight of algorithm-driven
content. The European Union
has integrated voluntary
codes into the Digital
Services Act framework and
launched projects to build

intergenerational media
literacy. The services
themselves report high
proactive removal rates for
certain violations during
elections, yet independent
audits continue to reveal
gaps in transparency and
consistency.

Hard data underline the
urgency. Global concern
about the ability to
distinguish true from false
information online remains
above 50 per cent in most
markets and exceeds 70 per
cent in parts of Africa and the
United States. Trust in news
delivered via social networks
sits at around 22 per cent.
At the same time, the share
of people relying primarily
on these digital spaces for
news continues to climb.
Without institutions that can
speak fluently in the formats
and on the channels the
youngest citizens actually
use, official narratives will
remain at a structural
disadvantage.

To rebuild trust and
counter misleading
narratives effectively,
governments and public
institutions must learn to
communicate where the
audience listens—translating
complex policy into
accessible, engaging formats
without sacrificing
substance. In simple terms,
when the environment is for
the young, make it fun! This
requires investment in real-
time monitoring,
partnerships with
independent fact-checkers,
transparent labelling of AI-
generated material and
sustained media-literacy
education that begins well
before adulthood. Restriction
may buy time; only
adaptation closes the gap.
Until public authorities
master the art of meeting the
younger generation on its
own terms, political and civic
discourse will continue to
fracture along generational
and digital lines.

The twister of an election in Pakistan-occupied Kashmir

No one but Pakistan
would hold elections in an
area which is not even its
territory, right in the middle
of the most determined
people’s protests seen in
decades. Even as polling for
the first phase on July 27
took place, reports from the
ground indicated a virtual
bloodbath in Rawalakot,
and the surrounding areas
of Mirpur in particular. But
none of this seemed to
bother the mainstream
parties, as each leader
made tall promises to the
people. And both sides
know it.

The elections

The 2026 Pakistan-
occupied Kashmir (PoK)
Assembly elections are
being conducted in three
phases. The first phase of
polling took place across
the 13 constituencies of the
Mirpur Division, covering
the districts of Mirpur,
Bhimber and Kotli. That is
the key area of discontent,
and probably a deliberate
move. If this succeeds, then
the rest of the elections will
take place in reasonable
order. In the second phase,

voting is expected to take
place in nine constituencies
of the Muzaffarabad
Division and all 12 refugee
constituencies, and the final
phase of polling will be
conducted in 11
constituencies of the
Poonch Division. The
Pakistan Army has been
deployed alongside civil
security agencies, while the
Punjab Police has
reportedly sent around
14,000 personnel to assist
with election security.
According to Pakistani
officials, nearly 30 per cent
of the deployed personnel
are armed, while the
remaining officers have
been equipped with anti-riot
gear to manage potential
law-and-order situations.
Thirty per cent is rather a
lot, but with accusations of
rigging adding to the
prevailing unhappiness,
perhaps not. Live firing has
now been reported, with
more than 40 killed since
June. The main political
parties involved are the
three mainstream parties:
Pakistan Muslim League-
Nawaz (PML-N), Pakistan
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Heirs of the deceased Borrower.

Gujarat Surat- 395001.
Date: August 13, 2026
\Place: Surat

Regd. Office: ICICI Bank Limited, Landmark,\

(0’CICI Bank ‘ Race Course Circle, Vadodara- 390007

Corporate Office: ICICI Bank Towers, Bandra-Kurla Complex, Bandra (E),

Branch Office: Office No. 201-B, 2nd Floor, WIFI IT Park, Road No.1,
Plot No. B/3, Wagle Industrial Estate, Thane (West), Thane- 400604
Annexure 54
Notice for Disclosure of Legal Heirs of Deceased Borrower

Notice is hereby given that Home Loan LBSUR00004405147 &
LBSUR00005768022 (Credit facility) was granted to Himanshu
Dharmesh Shah, along with the deceased Sangitaben Dharmesh
Shah through Its legal heir by ICICI Bank Ltd. (The Bank).

We would like to inform you that the demise of Sangitaben Dharmesh
Shah through Its legal heir, has come to our knowledge during field
visits conducted by the Bank officials and by telephonic
communications on the registered contact numbers. In this regard,
letter dated 10-08-2026 was previously sent to the registered
addresses of the Borrowers and the deceased Sangitaben Dharmesh
Shah through lIts legal heir, for providing information about the Legal

Therefore, this Notice is hereby given for sharing details of the Legal
Heirs of the deceased Sangitaben Dharmesh Shah through Its legal
heir with supporting documents for updating the Bank's records,
within 15 days of publication of this Notice.

You may submit the above-mentioned details to Mr. Kishan Gohel
Alternatively, you can visit the branch at: ICICI Bank Ltd. 1st and 2nd
Floor, Geet Prabha Complex Near Kadiwala School, Majura Gate

Authorised Officer
For ICICI Bank Lt_d)/

Peoples Party (PPP), and
the breakaway Istehkam-e-
Pakistan Party (IPP), with
the PTI (Pakistan Tehreek-
e-Insaf) boycotting the
election, citing unfair
practices, but backing the
protesters. That would be a
shrewd move if the
elections were
democratically held. But
they are not, and the
attempt to deny the 'Bat’
symbol to the PTI by the
Election Commission is just
one indication of that.
Meanwhile, the IPP — first
registered in London — and
led by one of the wealthiest
men in Pakistan, Aleem
Khan, who owns Samaa TV
among other ventures, has
fielded candidates for 35
seats. He and his co-
founder Jehangir Tareen,
also a man of immense
wealth, left the PTI after

the 2023 riots, and since
then the party has done
well, including in the recent
Gilgit-Baltistan ‘elections’,
becoming the third-largest
party there after it was
awarded reserved seats.
Meanwhile, all parties
have made a careful
selection of candidates by
excluding or limiting older
faces — for instance,
former ‘Prime Minister’ Raja
Farooq Haider, who is now
contesting only one seat.
Other veteran leaders like
Sardar Farooq Sikandar,
eldest son of a former
‘President’, have also been
set aside in favour of
younger candidates. The
same applies to the PPP and
others. It seems the
protests, mostly by the
middle class and younger
people, have led to some
caution. Not that it matters.

As always, it will be the
ruling party’s candidates
who will win. The rest is just
a process. And everyone
knows it. Already, initial
results indicate that the
PML(N) has won in the
Mirpur Division, though the
PPP made a strong showing
in Mirpur town itself.

‘promises’ made by each.
Bilawal Bhutto was
promising this as a ‘historic’
election, observing that, "I
want history to remember
that Bilawal Bhutto-Zardari
and the PPP gave the people
of AJK the right to self-
governance, the right to
employment and the right to

Now consider the determine their own future.”
CORRIGENDUM
Branch Office: ICICI Bank Ltd. Office Number 201-B,
@1ciICI Bank|> Floor, Road No. 1 Plot No-B3, WIFI IT Park,

Date : August 13, 2026
\Place : Ahmedabad & Vadodara

Wagle Industrial Estate, Thane (West)- 400604

Refer to the advertisements of the following Notices published in
Free Press Gujarat (Eng.) & Lokmitra (Guj.), Ahmedabad (Vadodara) Edition,
under the Borrower Name- Pollay Narayanbhai Ravindrabhai &
LAN No.- TBBRD00006292886 & LBBRD00006646371.

1.Demand (13.2) Notice, Publication Date- 30.10.2025

2. Symbolic Possession Notice, Publication Date- 23.01.2026
3.Physical Possession Notice, Publication Date- 31.03.2026

Due to an inadvertent mistake in the Borrower Name was mentioned
as Polly Narayanbhai Ravindrabhai instead of Pollay Narayanbhai
Ravindrabhai. We therefore, request you to read the correct name.
While the other content in the said notices remains unchanged.

Authorized Officer
ICICI Bank Limited /

CRESCENT FINSTOCK LIMITED

CIN: L51100GJ1997PLC032464

Regd. Office : Regd Office: A/12, Snehkunj CHS, Resi.Plot No 374, Koparli Road, G. I. D. C. Vapi - 396195, Gujarat
Phone No. : 022-6188 7600; Email id: crescentfinstock@yahoo.com website : www.crescentfinstock.com

Un-audited Financials Results for Quarter ended 30 June 2026

(Rs. In Lakh except EPS)

Particulars

STANDALONE

CONSOLIDATED

Quarter

Quarter ended ended

Quarter ended

Year ended |Quarter ended

Quarter Quarter

ended ended Year Ended

Unaudited Audited

Unaudited

Audited Unaudited

Audited Unaudited Audited

30.06.2026 31.03.2026

30.06.2025

31.03.2026 | 30.06.2026

31.03.2026 | 30.06.2025 | 31.03.2026

Total income from operations (net)

3.63 1.78

6.09 10.22 841.43

955.75 500.18 2,513.68

Net Profit / (Loss) for the period (befor Tax,
Exceptional and Extraordinary Items)

(2.14) (3.79)

(2.35)

(15.61) 346.47

52.33 239.05 499.36

Exceptional and Extraordinary Items)

Net Profit / (Loss) for the period (befor Tax, after

(2.14) (3.79)

(2.35) (15.61) 346.47

52.33 239.05 499.36

Exceptional and Extraordinary Items)

Net Profit / (Loss) for the period (after Tax, after

(2.14) (3.79)

(2.35)

(15.61) 346.47

(175.44) 239.05 271.59

Total Comprehensive Income for the period

and Other Comprehensive Income (after tax)]

[Comprising Profit / (Loss) for the period (after tax)

(1.41) (3.31)

(1.36)

(13.11) 377.95

(190.22) 308.74 275.20

eatch)

Paid up Equity Share Capital (Face Value of Rs. 10/-

783.85 783.85

783.85 783.85 783.85

783.85 783.85 783.85

the Balance Sheet of previous year)

Reserves (excluding Revaluation Reserve as shown in

2,298.90

4,084.13

Earning Per Share (of Rs. 10/- each) (not annualised):

(a) Basic

(0.03) (0.05)

(0.03) (0.20) 4.42

(2.24) 3.05 3.46

(b) Diluted

(0.03) (0.05)

(0.03) (0.20) 4.42

(2.24) 3.05 3.46

Place : Mumbai
Date : 12th August,2026

Note:Note: The above is an extract of the detailed format of financial result filed with the Stock Exchanges under Regulation 33 of the SEBI (LODR) Regulations,2015. The
full format of the financial result is available on the website of MSEI (www.msei.in) and on the Company's website(www.crescentfinstock.com)

For and on behalf of the Board of Directors

Crescent Finstock Limited
Sd/-

Mr John Dsouza

Director
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PETRODCHEM LTDY

We provide Consistency
Quality,Service,Econom

PANAMA PETROCHEM LIMITED

CIN NO. L23209GJ1982PLC005062

Regd.Office:- Plot No. 3303, G.I.D.C., Ankleshwar-393002, Gujarat
Corp. Office:- 4th Floor, Aza House, 24 Turner Rd.,

Near Tawa Restaurant, Bandra (W), Mumbai - 400050

EXTRACT OF UNAUDITED CONSOLIDATED FINANCIAL RESULTS OF
THE COMPANY FOR THE QUARTER ENDED 30 JUNE 2026
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(X in Crore)
Quarter ended | Quarter ended | Quarter ended | Year Ended
No. PARTICULARS G026 >l 026 *ozs. | 2oz
Unaudited Audited * Unaudited Audited
1 Total Revenue from operations 1,739.03 825.72 697.23 3,077.00
2 Net Profit for the period/year 382.58 87.56 52.58 262.54
(before Tax, Exceptional and/or
Extraordinary items
3 Net Profit for the period/year 382.58 87.56 52.58 262.54
before tax (before Exceptional
and/or Extraordinary items
4 Net Profit for the period/year 308.91 71.08 42.62 212.50
after tax (after Exceptional
and/or Extraordinary items
5 Total Comprehensive Income 313.38 75.42 46.81 230.14
for the period/year [Comprising
Profit for the period/year
(after tax) and Other
Comprehensive Income (after tax)
6 Equity share capital. 12.10 12.10 12.10 12.10
7 Reserve excluding revaluation 1,456.58
reserves
8 Earnings per share (EPS)-
(a) Basic and Diluted before
extraordinary items (Rs.) 51.06 11.75 7.04 35.13
(Not annualised)
(b) Basic and Diluted after 51.06 11.75 7.04 35.13
extraordinary items (Rs.)
(Not annualised)

KEY NUMBERS OF STANDALONE FINANCIAL RESULTS OF THE

COMPANY FOR THE QUARTER ENDED 30 JUNE 2026
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el \2’{'1 [\'13{0[\[?' \Q-C{Lciy?{_\ Q‘E‘“‘{}Q’“_ﬂ OK\C‘““ adlu: BB 13, 202 2l wilisd 2Rl Quarter ended | Quarter ended | Quarter ended | Year Ended
gluayenl 6 [eadly uaRd 9,  Hisdadldl €g dyd 1o : ' (e Sr. 30 June 31 March 30 June 31 March
N NN s ~ ~ ~ Qﬂ“] P YRd s Al2usAl2ud os (AR Hléjl No. PARTICULARS 2026 2026 2025 2026
o eR(MUlAd Al ‘e 82 [ dlddldl edl. _ - - :
Unaudited Audited * Unaudited Audited
CRESCENT FINSTOCK I-IM ITED 1 Total Revenue from operations 1,252.08 552.56 427.88 1,974.93
CIN: L51100GJ1997PLC032464 2 | Net Profit for the period/year 291.19 63.40 38.77 193.32
Regd. Office : Regd Office: A/12, Snehkunj CHS, Resi.Plot No 374, Koparli Road, G. I. D. C. Vapi - 396195, Gujarat (before Tax, Exceptional and/or
Phone No. : 022-6188 7600; Email id: crescentfinstock@yahoo.com website : www.crescentfinstock.com Extraordinary items
Un-audited Financials Results for Quarter ended 30 June 2026 3 Net Profit for the period/year 217.52 46.92 28.81 143.28
(Rs. In Lakh except EPS) after tax (after Exceptional
and/or Extraordinary items
STANDALONE CONSOLTDATED 4 Total Comprehensive Income 223.91 41.51 33.35 137.01
Quarter Quarter Quarter ota m Ive Incom . . . .
Pacticulars Quarter ended ended Quarter ended | Year ended |Quarter ended ended ended Year Ended for the period [Comprising Profit
Unaudited Audited Unaudited Audited Unaudited Audited Unaudited Audited for the period/year (after tax)
30.06.2026 31.03.2026 | 30.06.2025 |31.03.2026| 30.06.2026 | 31.03.2026 | 30.06.2025 | 31.03.2026 and Other Comprehensive
Total income from operations (net) 3.63 1.78 6.09 10.22 841.43 955.75 500.18 2,513.68 Income (after tax)
Net Profit / (Loss) for the period (befor Tax,
Exceptional ﬁ,nd E)mamdin’;m Iter(ns) (2.19) (3.79) (2.35) (15.61) 346.47 52.33 239.05 499.36 * Refer Note No. 4
Net Profit / (Loss) for the period (befor Tax, after Notes :
Exceptional and Extraordinary Items) 2.14) (3.79) (235 (15.61) 346.47 52.33 239.05 499.36 1) The above consolidated unaudited results for the quarter ended 30 June 2026 were reviewed by the Audit
E'::;‘i’;ﬁa/l S;’i’js?x:‘:ar;;?nse”?t‘lrg;erTa"' after (2.14) (3.79) (2.35) (15.61) 346.47 (175.44) 239.05 271.59 Committee and approved by the Board of Directors in it's meeting held on 12 August 2026. The Statutory
_p—ry__ - Auditors of the Company have reviewed the said results.
Total Comprehensive Income for the period i X X i
[Comprising Profit / (Loss) for the period (after tax) 2) The Consolidated financial statements for the quarter ended on 30 June 2026 are prepared in accordance
land Other Comprehensive Income (after tax)] (1.41) (3.31) (1.36) (13.11) 377.95 (190.22) 308.74 275.20 with Ind AS-110 and Ind AS-27 notified under Section 133 of the Companies Act, 2013
Paid up Equity Share Capital (Face Value of Rs. 10/- 3) The above is an extract of the detailed format of Quarterly Financial Results for the Quarter ended 30 June
eatch) . . . 783.85 783.85 783.85 783.85 783.85 783.85 783.85 783.85 2026, filed with the Stock Exchanges namely BSE & NSE under Regulation 33 of the SEBI (Listing Obliga-
Reserves (excluding Revaluation Reserve as shown in tions and Other Disclosure Requirements) Regulations, 2015. The full format of the unaudited financial
the Balance Sheet of previous year) 2,298.90 4,084.13 . . . L
- . results of Quarter ended are available on the Stock Exchange websites viz. www.bseindia.com and
Earning Per Share (of Rs. 10/- each) (not annualised): . .
www.nseindia.com and also on the Company's website www.panamapetro.com.
(a) Basic (0.03) (0.05) (0.03) (0.20) 4.42 (2.24) 3.05 3.46 4) The figures for the quarter ended 31 March 2026 are the balancing figures between the audited figures in
(b) Diluted (0.03) (0.05) (0.03) (0.20) 4.42 (2.24) 3.05 3.46 respect of the full financial year and published year to date figures upto 31 December 2025.

Place : Mumbai
Date : 12th August,2026

Note:Note: The above is an extract of the detailed format of financial result filed with the Stock Exchanges under Regulation 33 of the SEBI (LODR) Regulations,2015. The
full format of the financial result is available on the website of MSEI (www.msei.in) and on the Company's website(www.crescentfinstock.com)

For and on behalf of the Board of Directors
Crescent Finstock Limited

Sd/-

Mr John Dsouza

Director

Place: Mumbai
Date: 12 August 2026

5) Figures for the previous quarter/year has been regrouped and rearranged wherever necessary.

For PANAMA PETROCHEM LIMITED
Sd/-

Arif A. Rayani

Chairman

DIN: 00245647
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